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hange?

ed on a legal opinion from our attorney,
elusivity that results in specific geographic
)undaries may be a violation of federal antitrust
jaws. We have asked for clarification and a
ullng from the FTC.

e __r_'._.— -

=¥ Only 17% of members currently meet OGR’s
requirements for geographic exclusivity.

2 Membership has continued to decline for 15
years...an indication that geographic exclusivity
IS not a compelling value.
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ar Direction

Clusivity based on merit is a value and not a
\0
3 e

'Iusivity based on merit allows members to

,__;_ “communicate the standards that set them apart

—— ifom their local competition.

___-

~ ¢ Exclusivity based on merit is consistent with
~ OGR'’s mission.
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tandards

nome meets or € s all federal, state,
lo al laws and regulatlons related to operating a
ral home.

3 uneral home demonstrates a commitment to

s fessmnal certification and life-long learning.

e,

~respect.

- The funeral home demonstrates adherence to the
Golden Rule in dealing with and caring for client
families.

=+ The deceased is treated with the utmost care and
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tandards

neral directors are active members of the
mmunity and build strong community relations as
ﬁience
_ Euneral home facilities are clean, up-to-date, and in
‘-'*’*‘ ﬂ%eeplng with the standards and culture of the local

_._—--_

-~ _community.

~* The funeral home demonstrates a commitment to the
highest standards of ethics and business practices.
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S S,

al homes will demonstrate the basic use and show the
10 |I|ty of the advanced use of technology.

funeral home treats employees and staff in accordance
with the Golden Rule.

= = he funeral home is appropriately involved in advocacy and
polltlcal action relevant to its business practices and standards.
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\;ﬁel Two Levels of
bershlp

ISIC level: open to all independent
neral homes.

- 'urpose' bring all funeral homes in
compllance with standards of excellence

those funeral homes who meet OGR’s
standards of excellence
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Its of Membership«
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celve OGR communications
counts on OGR products and services

- E __ducatlonal programs designed to assist basic
-members In meeting OGR standards of excellence

=

'veI of Excellence

—.
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:- ‘— Right to use OGR'’s brand of excellence

— Receive programs and services reserved for quality
brand

— Placed on OGR’s preferred national referral list
— Right to vote and hold office




